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Abstract. The article describes a pilot experiment conducted in order to formalize
the responses of testees for statistical processing of the actual data of each choice. To
assess the level of statistical significance of differences between young men and girls
in preferences for gender values, the @*-criterion - Fisher’s angular transformation -
was used.

The study substantiates the author’s position on including a motivational component
(values) in the structure of gender self-awareness, and describes the methodology
and results of an empirical study of the relationship between masculine and feminine
values in the minds of young people. Today, in connection with the integration of
independent Kazakhstan into the world community, along with other issues, problems
of gender psychology are becoming extremely important. The parametric model
includes, in addition to five dimensions of the culture of society, such as masculinity
and femininity, which reflect the division of emotional roles between men and women.
Initially, G. Hofstede’s research was aimed at determining the prevailing (masculine
or feminine) culture of different countries. I.S. Kohn was one of the first to emphasize
the promise of his ideas for psychology

Current directions for the development of domestic gender psychology have been
identified. A comparative analysis of government strategic objectives and expected
results on gender equality with gender indices and statistical data was used.

The purpose of the study is to determine the main directions of development of Kazakh
gender psychology from the point of view of current problems of society.

The objective of the study is to identify the key problem that impedes the effective
implementation of the strategy aimed at achieving gender equality in Kazakhstan.
Key words: social constructivist approach, gender identity, gender identity, gender
values, masculine and feminine cultures.
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Relevance and approach to the problem of gender identity. The issue of gender identity
in the 21st century is closely related to those global changes in the world that lead to a natural
psychological change in men and women. This refers to the changes associated with the transition
of a person from life and activity in an industrial society to a post-industrial one. I.5.Kohn notes
that all over the world there is a change in the traditional gender order to three main macro-
social positions, which have led to a decrease in social role differences between men and women
in favor of the latter. In reality, this did not lead to the destruction of differences, but to proof of
the loss of strength and archaism of traditional ideas[1].
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Firstly, in labor activity the disintegration of the traditional gender division of labor is
accelerating, the division of male and female production roles, occupations and areas of activity
is weakening. The engine of this process is women, whose share in these areas is growing. The
monopoly position of men is being lost: women are mastering professions and occupations
that were traditionally considered male. They become boxers, weightlifters, police officers and
guardsmen, entrepreneurs, academics, etc. They keep up with, and sometimes surpass, their
level of education, become specialists and gain more and more independence and economic
independence. Today, more than half of the economically active population of Kazakhstan
are women. Second, there have been changes in gendered power relations. Political power
has ceased to be the monopoly sphere of men’s occupation. For example: women in the lower
house of the Parliament of the Republic of Kazakhstan make up 27.8%, which is higher than the
average figure for women (23.4%) in the same representative body in other countries [2]. Thirdly,
gender segregation is a thing of the past. Girls and young men, women and men study and work
together, and the nature of the relationship between them changes. Today, rivalry, competition
and other forms of interactions and relationships occur not only between representatives of the
same sex, but also of the opposite sex.

The listed changes inevitably lead to a transformation of the gender self-awareness of men
and women. Firstly, this applies to gender identity, since it is characterized by openness to
external influences, causing a changeable and dynamic nature. For this reason, the most relevant
approach to understanding and studying gender identity is the social-constructivist one, which
today is widely recognized and disseminated in the scientific community. According to this
approach, the creation of gender is carried out at two levels:

e structural — through gender policy, which translates into the sociocultural space society’s
expectations for roles and patterns of behavior that determine the direction of socialization;

¢ individual consciousness in the process of gender identification, the main role in which is
played by the activity of the individual himself, manifested in his acceptance or creation of new
values, following new standards of behavior.

According to E.P. Belinskaya, I.S. Kletsina, 1.S. Kohn, E.E. Shishlova and many others, at
present and in the future the value of the second level will prevail. Consequently, now and in
the future the role of the individuals in constructing their own gender identity will increase,
providing them with expanded opportunities for self-realization and social adaptation in a
changing world. This is also evidenced by trends towards the formation of various types of
gender identity, for example: androgynous, masculine, feminine, indifferent, isomorphic, as well
as new types of masculinity (retrosexual, metrosexual) in contrast to traditional hegemonic and
primordial masculinity. As scientists emphasize, there is an increasing tendency towards the
individualization of gender, which is independent of gender and expands the freedom to choose
lifestyle and activities. According to I.S. Kohn, in developed foreign countries, including Asian
ones, there is no longer a single canon of exclusively masculinity or a “pure” male lifestyle [1].

Unlike the previous ones, it is the social-constructivist approach that allows us to study and
identify the role of the activity and subject position of the individual in constructing his gender
identity. In a broad sense, the activity of a person is expressed in his ability to effectively cope
with living conditions and give him a direction of development that corresponds to personal life
goals. Being an active participant and subject of gender identification, the individual makes a
choice in favor of certain proposed roles and patterns of behavior by himself. It is fundamentally
important that in this choice he is guided by his own preferred values and ideals that motivate
his activity.

Based on everything noted above, the author of the article believes that in the structure of
gender self-awareness, in addition to the traditional triad (cognition, emotions and behavior), it is
necessary to include a fourth component - motivation. It is proposed to consider the gender values
of the individual and the ideal “I” as motivation. According to research by J. Turner, social norms
act as a regulator of the activity of the personal “I,” and individual values determine the choice
of social identities, one of the types of which is gender identity [3]. According to D.A.Leontiev,
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in contrast to the needs that drive “from within,” values and ideals located “outside” attract the
individual to themselves, motivating him to improve, self-development and change [4].

Gender values and ideals encourage to:

* actualize and enhance “feminine” or “masculine” qualities, realize gender potential,
regardless of a person’s gender;

* accept or reject certain gender norms and stereotypes as generalized images of men and
women, ideas about masculinity and femininity, widespread in a particular society;

¢ selectively acquire knowledge, views on the distribution of roles of men and women, their
patterns of behavior and interaction (gender ideas);

* accept or reject gender prejudices —negative attitudes towards representatives of a different
gender, based on preconceived opinions and judgments, thereby being tolerant or intolerant in
the field of gender relations.

Materials and methods

This article presents the results of a pilot empirical study of gender values as a motivational
component in the structure of gender self-awareness of the capital’s youth - university students
in Astana. The research methodology is used for the first time on a Kazakhstani sample (n=70).

Research objectives:

1. Approbation on a domestic sample of the methodology for studying masculine and
feminine values of society by G. Hofstede, adapted by LS. Kletsina.

2. Identification of trends in the preference of masculine and feminine values by young men
and girls and their correlation in gender self-awareness.

Research methodology

It is based on G. Hofstede’s parametric model, which allows for quantitative measurements
of crops. In the conceptual article “Hofstede’s Model in Context: Dimensions of the Quantitative
Characterization of Cultures,” he conceptualizes culture as the collective, value-based
programming of the mind that distinguishes members of one group from members of another
group. Various social groups, including gender ones, act as carriers of cultures[5].

This perspective was first shown by S. Schwartz, applying Hofstede’s ideas to create a test
for psychodiagnostics of the values of masculinity and femininity as principles that guide a
person in his life[6]. In Russia, Hofstede’s model was used by T.V. Bendas to study differences
between ethnic cultures, including at the level of gender groups [7]. Later, 1.S. Kletsina adapted
the model for the methodology of studying gender values. For this purpose, a model parameter
(“masculinity and femininity”) was used, the manifestation of which was studied, like Hofstede,
in six spheres of social life (Table 1).

Gender aspects in their works were also considered by the authors Kachel S., Steffens M.K.,
Nidlich K., Alvesson M., Camp M., Afinstedt U., Beer K.A., Do K., Blashill A.]., Poulishta K.K,,
Evers A., Sieverding M. [8-15].

According to the instructions, subjects choose society X (masculine culture) or society Y
(feminine culture) in each area, i.e. that of the two that most closely matches their values and
ideals.
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Table 1. Signs of masculine and feminine culture in various spheres of society

Society with the culture X | +/- | Society with the culture Y +/-
General norms
The main values in society are material T aaBHbIE 1IEHHOCTN B O0IIIeCcTBe — 3ab0oTa
success and progress. Money and things 0 APYTUX U CTaOVMABHOCTD. BaskHEI A1041
are important. Men are supposed to be U TeIlAble OTHOIIeHUs. Bce A04KHBI
assertive, ambitious and tough. Women OBITL CKpOMHBIMU. VI My>XumHaM, nu
are expected to be affectionate and JKeHIIVHaM  [O3BOAUTEABHO  OBITH
nurturing in relationships. Sympathy HE>KHBIMI 11 3300TUTHCS 00 OTHOIIEHSIX.
for the strong. Big and fast is considered Cumnarus K cAabbIM.
beautiful.
Dominant ideas

Mainstream religions emphasize the Mainstream religions emphasize that
advantages of men. Women’s liberation male and female genders are equal and
means that women should be allowed into complementary. Women’s liberation
positions previously held only by men, means that men and women should bear
but should continue to do most of the equal burdens at home and at work. Both
housework. young men and girls may cry, but they

should not fight.

At school
Attention to the best student. Failure at Focus on the average student. Failures
school is a misfortune. Representativeness at school are not very significant.
is valued in teachers. Young men and girls Friendliness is valued in teachers. Young
study different subjects. men and girls study the same subjects.
At work

Work is the leading activity (live to work). Work is not the leading activity (they
Managers must be decisive and assertive. prefer to work to live). Managers are
Emphasis on fairness, competition and guided by intuition and strive for
results achieved. Conflict resolution consensus. Emphasis on equality,
through the victory of the “best”. solidarity and quality of working life.

Conlflict resolution through compromise

and negotiation.

In politics
They strive to achieve the ideal of a society They strivetoachievetheideal ofa welfare
of high achievements. They believe that it society. They believe that it is necessary
is necessary to support the strong. Strict, to help those in need. Tolerant society.
punitive society. The highest priority The highest priority is preserving the
is maintaining economic growth. The environment. The government spends
government spends a relatively small part a relatively large part of the budget on
of the budget on aid to poor countries and aid to poor countries and a small part
a large part on weapons. International on weapons. International conflicts must
conflicts must be resolved through a show be resolved through negotiations and
of force or through struggle. Relatively compromises. Relatively many women
few women hold elected political office. hold elected political positions.
Attitudes towards sexuality

Strict prohibitions on open discussion of A calm attitude towards sexuality
sexual issues. Extramarital cohabitation as an everyday phenomenon. Weak
is rare. The wife’s great dependence on restrictions on open discussion of sexual
her husband. Intolerant attitude towards issues. Extramarital cohabitation is
homosexuality. common. Low dependence of the wife

on her husband. More tolerant attitude

towards homosexuality.
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In the pilot experiment, in order to formalize the responses of the subjects for statistical
processing of factual data, each choice was assigned 1 point. Assessment of the level of
statistical significance of differences between young men and girls in preferences for gender
values was carried out using the @*-criterion (Fisher’s angular transformation). The choice of
this multifunctional criterion is justified by the fact that the study determined the proportion of
choices by students from groups of girls and young men of the values of masculine or feminine
culture. This criterion allows us to assess the significance of differences between the percentages
of two groups in which the effect of interest was noted.

To calculate the reliability of differences in the axiological sphere (“General norm”), the
predominance of choices of masculine values (MV) is taken as an indicator of “there is an effect”,
and the predominance of feminine values (FV) is taken as an indicator of “no effect”. Hypotheses
tested:

HO: The total proportion of people who choose MV in the axiological sphere (“General
norm”) in the group of young men is no greater than in the group of girls.

H1: The total proportion of people who choose MV in the axiological sphere (“General
norm”) is greater in the group of young men than in the group of girls.

For the remaining 5 areas, hypotheses were tested:

HO: The total share of people who choose FV (in the field of religion, education, work,
politics, attitude towards sexuality) in the group of girls is no greater than in the group of young
men.

H1: The total proportion of people who choose FV (in the field of religion, education, work,
politics, attitude towards sexuality) is greater in the group of girls than in the group of young
men.

The indicator that “there is an effect” is the predominance of feminine values, and “no effect”
is the predominance of masculine values. The calculation results using Fisher’s ¢* criterion are
presented in Table 2.

Results and discussion
The comparative analysis revealed, firstly, different degrees of expression in the preference
1

for values by young men and girls (Figures 1,2).
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Figure 1. Preference for gender values by young men

Thus, girls more often and in all areas choose the values of only feminine culture. Young
men also in various spheres of society give preference to the values of feminine culture, but not
to such a significant extent as girls.
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Another fundamental difference, secondly, is that in the axiological sphere (“General
Norm”), young men prefer the values of masculine culture. This is a significant and statistically
significant difference in the value preferences of young men and girls (¢*em = 3.844; p<0.01).
According to G. Hofstede, the “General Norm” reflects the main values of society. In the
masculine culture preferred by the majority of young men (60%), the main values of society
are material wealth, financial security, as well as progress and sympathy for the powerful.
The listed goal values are associated with the preferred means values, namely perseverance,
ambition and assertiveness. The latter implies a clear understanding of one’s own goal (material
success), self-confidence, rationality and decision-making based on arguments rather than
feelings, persistence and competition in achieving it. Women are expected to be affectionate
and nurturing in relationships. While in the feminine culture preferred by the majority of girls
(82.9%), the main values in society are: care for others, stability, warm relationships, opinions
and expectations from others, sympathy for the weak. And although they are shared by 40% of
young men, however, the values of masculine culture dominate among them.

29 30 2 28 29
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6 5 3 T f I

General norm  Prevailing ideas School Waork Politics Attitudes toward...

B Masculine values B Feminine values
Figure 2. Preference for gender values by girls

Thirdly, the tendency for young men to choose the values of masculine culture is also
observed in the sphere of professional activity (48.6%), although there is a slight predominance
of feminine culture (51.4%). Meanwhile, in this aspect, the preference for feminine culture is
most pronounced among girls compared to young men (¢*amp = 2.577; p<0.01). For girls and
young men, family is a priority value. At the same time, for the former it is higher than work,
while the latter do not detract from the value of work and strive to maintain a balance between
work and home. The values and means of achieving professional success for most young men
are competitiveness, competition leading to the victory of the best and strongest, and for girls -
quality of work life, equality, help and lack of conflict.

Fourthly, from the point of view of the convergence of the values of feminine and masculine
culture in the minds of young men, one should also note the preference for prevailing gender ideas
in the religious sphere. Masculine culture emphasizes the superiority of men, the employment
of women mainly in domestic work and is supported by 45.7% of young men. Another part of
the young men (54.3%), like the overwhelming majority of girls (85.7%), gives preference to the
dominance of a religion that proclaims the values of equality, mutual complementarity of men
and women, equal participation in family life. The predominance of the frequency of choice of
feminine culture values in this area by girls is confirmed at a statistically significant level (¢*amp
=2.966; p<0.01).

BECTHWK Espasuiickozo HayuoHarbHozo yrusepcumema umeru /J.H. I'ymuresa. Ne 3(144)/2023
Cepus Iledazoeurca. ITcuxorozus. Cotjuorozus 331
BULLETIN of L.N. Gumilyov Eurasian National University. Pedagogy. Psychology. Sociology Series



S.E. Ilieva, B.S Tusupbekova

Fifthly, in general, in other areas, young people, regardless of gender, give a clear preference
to the feminine culture of society. The solidarity of young people was especially evident in relation
to values in school education. Feminine culture, chosen by girls (91.4%) and young men (88.6%),
is characterized by a focus on the child’s personality to a greater extent than on his academic
success, as well as the joint education of young men and girls, and a sympathetic attitude on the
part of the teacher.

Table 2. Calculation results using Fisher’s ¢p*-criterion

Groups “There is an effect”: MVs “No effect”: FVs predominate Meaning ¢*

predominate

Number of testees Number of testees

General norms

Young men 21 (60%) 14 (40%) @, .. =3.844
Girls 6 (17.1%) 29 (82.9%) p=<0.01

“There is an effect”: FVs “No effect”: MVs predominate

predominate

Prevailing Ideas
Girls 5 (14.3%) 30 (85.7%) @, =2.966
Young men 16 (45.7%) 19 (54.3%) p<0.01
At school
Girls 3 (8.6%) 32 (91.4%) @, .. =0.393
Young men 4 (11.4%) 31 (88.6%) -
At work
Girls 7 (20%) 28 (80%) @, .. =2.577
Young men 17 (48.6%) 18 (51.4%) p<0.01
In politics
Girls 6 (17.1%) 29 (82.9%) @* =141
Young men 11 (31.4%) 24 (68.6%) -
Attitude towards sexuality

Girls 12 (34.3%) 23 (65.7%) ¢@*, .. =074
Young men 15 (42.9%) 20 (57.1%) -

A clear preference for the values of feminine culture over masculine ones in the sphere of
politics was shown by girls (82.9%), and more than half of young men (68.6%). It reflects the
dominance in the consciousness of the values of general social well-being, assistance to the weak
and needy, ecology, wide participation of women in public administration in comparison with
the values of a society of high achievements, economic growth, support for the strong, economic
growth, the predominance of men in power, resolution of international conflicts using strength.

The attitude towards sexuality among young men (57.1%) and girls (65.7%) is predominantly
characterized by a tendency towards feminine culture. The value of sexuality is considered not
as a moral category, but as a form of human relationships. From this point of view, the strict
taboo of discussions of sexual problems and issues, extramarital cohabitation is not accepted.
Girls more often than young men also point to a wife’s low dependence on her husband and a
more tolerant attitude towards homosexuality.

So, from the standpoint of the constructivist approach, the individual “makes gender”
by himself, being active and motivated by values and ideals that embody preferred roles and
patterns of behavior. Trends in transformation and individualization of their gender identity
are influenced by the ratio of preferences for masculine and feminine values in certain areas. In
accordance with this ratio, they will actualize their gender potential, i.e. create gender identity
based on actualization, “building up” in oneself, regardless of gender:
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* personal qualities according to the “either-or” principle (only male or only female);

e personal qualities according to the “and” principle (a combination of masculine and
feminine qualities).

From this point of view, a comparative analysis of empirical results reveals the following
trends.

First. The different degrees of expression in the preference for the values of both types
of cultures by young men and girls explains the tendency to construct a gender identity that
combines masculine and feminine qualities.

Thus, the majority of girls express a clear preference for the values of feminine culture in all
areas. Young men, unlike girls, are divided into those who prefer masculine or feminine values,
with a slight predominance of the latter. The exception is the axiological sphere of society - the
main values of society. In relation to them, the overwhelming majority of young men prefer
masculine values-goals and values-means: instrumental traditional male qualities, focused on
a high material standard of living, competition and technocentrism, progress, while women
are assigned an expressive, emotional role. This preference reflects the traditional stereotypes
of men and women, the traditional gender roles of “breadwinner” and “hearth keeper”,
characteristic of the consciousness of most young men, under the influence of which their gender
identity is formed. Another part of the young men, like most girls, share feminine values in
this area, focused on quality of life, social well-being, help and support, and anthropocentrism.
Consequently, the creation of gender identity by girls is influenced by the values of purpose
and qualities traditionally attributed to the female stereotype, which leads to the formation
of a feminine identity in the majority of girls. As for young men, motivation by the values of
stereotypical masculine qualities, patterns of behavior, as well as a combination of qualities
considered masculine and feminine, creates conditions for the spread among them of two types
of gender identity - masculine and androgynous.

Second. The same trend is revealed from the correlation between young men’s choice of
gender values in two more areas - professional activity, work and religion. For some young men,
in approximately equal proportions, traditionally masculine qualities are important, oriented
toward high results and achievements, assertion of male superiority, and limiting a woman’s self-
realization to her family. For other young men, as well as for the overwhelming majority of girls,
these are traditionally feminine qualities that determine flexible, humanized tactics based on
taking into account the “human factor” in work and the principle of equality, complementarity,
and parity of roles in family life.

Third. The significantly expressed preference for feminine values in school education by
young people, regardless of gender, reflects the influence of the ethnic Kazakh culture, which is
characterized by high child-centricity. Not only girls, but also young men prefer female tactics
in teaching children: the priority is not success, but humanization and a personality-oriented
approach, equal access to educational resources for young men and girls, empathy and support.

Fourth. The clear preference in the political sphere for feminine values by girls and a little
more than half of young men (support for the weak, female participation in power, peaceful
resolution of conflicts) should motivate the actualization of feminine qualities and tactics: the
ability to take the point of view of another and take it into account, empathy, flexibility, etc.
The picture of value preferences reveals the influence of the gender social policy pursued in
Kazakhstan and youth support for a paternalistic rather than liberal model of relations between
the social state and the individual.

Conclusion

The results obtained allow us to draw the following conclusions.

1. Student youth in the capital, regardless of gender, in the process of constructing gender
identity are motivated by both the values of masculine and feminine culture. This indicates
a modern trend in the transformation of gender identity, which is formed on the basis of a
combination of masculine and feminine qualities, providing flexibility in adapting to changing
conditions.
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2. Young men and girls differ in the ratio of the choice of types of gender cultures, firstly,
in different spheres of life in society. Secondly, by the severity of preferences for masculine and
feminine values. Girls show a tendency to prefer feminine values, which suggests a tendency for
them to develop a predominantly feminine gender identity. The gender identity of young men
will be influenced by adherence to masculine values and the combination of masculine values
with feminine ones, leading to the construction of masculine and androgynous gender identities.

3. The preference for the values of both types of cultures is influenced by the ethnic culture
of the Kazakhs and the gender social policy pursued by the state. The influence of ethnic culture
strengthens the tendency towards the formation of gender identity according to traditional
types with the polarization of gender roles, and gender politics — the tendency towards modern,
individualized types that exclude strict polarization of roles.

References

1. Konl.S. Aman in a changing world [Web resource]. —2022. — URL: https://www.litres.ru/igor-kon/
muzhchina-v-menyauschemsya-mire/chitat-onlayn/ (accessed 30.03.2022).

2. Gender policy in Kazakhstan:stateand prospects [Web resource].—2022.—URL: https://strategy2050.
kz/ru/news/gendernaya-politika-v-kazakhstane-sostoyanie-i-perspektivy/ (accessed 04.02.2022).

3. Turner J. Self and collective: cognition and social context. Personality and Social Psychology
Bulletin. — 1994. — No. 20(5). — P. 454-463.

4. Leontiev P. Values From social to personal values: sociogenesis and phenomenology of value
regulation of activity [Web resource]. — 2022. — URL: http://mary1982.narod.ru/leontiev.html (accessed
04.02.2022).

5. Hofstede Geert. Dimensionalizing Cultures: The Hofstede Model in Context. Online Readings in
Psychology and Culture, Unit 2. [Web resource]. — 2022. — URL: https http://scholarworks.gvsu.edu/orpc/
vol2/iss1/8. (accessed 04.02.2022).

6 Schwartz S. H., Bardi A. Value hierarchies across culture: Taking a similarities perspective. In Journal
of Cross-Cultural Psychology. — 2001. — No.32. — P. 268-90.

6. Bendas T.V. Russia and Kazakhstan: ethno-cultural and gender differences [Web resource]. —
2022. - URL: https://cyberleninka.ru/article/n/rossiya-i-kazahstan-etnokulturnye-i-gendernye-razlichiya
(accessed 30.03.2022).

7. Kachel S,, Steffens M.C., Niedlich C. Traditional Masculinity and Femininity: Validation of a New
Scale Assessing Gender Roles. Front. Psychol. — 2016. — No. 7. — P. 956.

8. Alvesson M. Gender relations and identity at work: a case study gender relations and identity
at work: a case study of masculinities and femininities in an advertising agency. Hum. Relat. — 1998. - P.
969-1005.

9. Camp M. Japanese Lesbian Speech: Sexuality, Gender Identity, and Language. Doctoral
dissertation, University of Arizona. Available online at: http://arizona.openrepository.com/arizona/
bitstream/10150/195371/1/azu_etd_10574_sipl_m.pdf (accessed 30.03.2022).

10. Athenstaedt U. On the content and structure of the gender role self-concept: including gender-
stereotypical behaviors in addition to traits. Psychol. Women Q. — 2003. — P.309-318.

11. Beere C. A. Gender Roles: A Handbook of Tests and Measures. ~-Westport, CT: Greenwood Press.
2001.

12. Deaux K. From individual differences to social categories: analysis of a decade’s research on
gender. Am. Psychol. — 1984. — No.39. - P.105-116.

13. Blashill A.]., Powlishta K.K. Gay stereotypes: the use of sexual orientation as a cue for gender-
related attributes. Sex Roles 61. —2009. — P. 783-793.

14. Evers A., Sieverding M. Why do highly qualified women (still) earn less? Gender differences in
long-term predictors of career success. Psychol. Women Q. — 2014. — No. 38. - P. 93-106.

334 Ne 3(144)/2023 /.H. Tymunres amvindazol Eypasus yammuorx ynusepcumeminivy XABAPIIBICHI
Iledazozurka. ITcuxorozus. Oreymemmary cepusicol
ISSN: 2616-6895, eI SSN: 2663-2497



Masculine and feminine culture of society: youth preferences

C.E. Namesa', b.C. Tycynoekosa?
ICo¢puiickur ynusepcumem um. Ce. Ka. Oxpudckozo, Copus, borzapus,
2Eepasutickuti Hayuonarvroli ynusepcumem umeru /.H. T'ymuiesa,
Acmana, Kazaxcman

MackyanHHas 1 peMIHIMHHAs KyAbTypa coIyMa:
IIpeAnOYTEHNUS MOAOAEXKN

Annporanus. B craTee ommcaH NMAOTHBIN 9KCIePUMEHT, IIPOBeJeHHBIN B 11eadx ¢popMaansariun
OTBETOB MCIIBITYEMBIX AAS CTaTHCTUYECKOV 00paboTKy (paKTMIecKMX AAaHHBIX KaK40To Bproopa. Aas
OIIeHMBAHMS YPOBHs CTaTUCTUYECKOM 3HAYMMOCTU pa3AndMii MeXXAy IOHOIIaMM ¥ AeBYIIKaMH B
IIpeAIOYTeHNsIX TeHAePHBIX IIeHHOCTel ICII0Ab30BaH (p*-KpUTepuii - yriosoe rmpeodpasosanne Puirepa.

B nccaegopannm o6ocHOBaHa aBTOPCKasi HO3UIINS BKAIOYEHILS B CTPYKTYPY 'eHAepHOTO CaMOCO3HaHIAS
MOTHMBAIIMIOHHOTO KOMIIOHEHTa (ILIeHHOCTell), OIIMCAaHbl MeTOAMKAa W pPe3yAbTaThl SMIUPUIECKOTO
M3YYeHUs] COOTHOIIEHNsI MacKyAMHHBIX 1 (PeMUHMHHBIX IIeHHOCTel B co3HaHMu MoaoAexn. Cerogus B
CBsI3M C MHTerpaliyen Hezaprcumoro Kasaxcrana B MupoBoe cooOIIIecTBo Hapsi4y ¢ APYTMMI BOIIpOCaMMU
Ype3BBIYAHYIO 3HAYMMOCTL IIpMOOpeTaloT IIpo0AeMbl TeHJAepHOi Icumxoaoruu. Ilapamerpuueckas
MOJeAb BKAIOJaeT B ceDsl, KpoMe ILATH M3MepPeHMIl KyABTYypBl COIMyMa M TaKoe, KaK MaCKyAMHHOCTb
1 $eMMHMHHOCTb, KOTOpOe OTpakaeT pasjeleHre 9DMOIMOHAABHLIX pPOJell MeXAy MYy>KUMHaMU WU
>KeHIMHaMM. BHauaze nccaegosanus I Xodcreae Ob14M HallpaBAeHBI Ha OIIpeAeAeHye IIpeobaasaloniert
(MacKyAMHHOM 1AV (PeMUHUHHOMN) KyABTYpHI padandHbiX cTpad. V.C.KoHn ogHMM 13 TIepBBIX IT0AYePKHY A
IIepCIIeKTUBHOCTD €TI0 MAeN A4 ICUXOAOTUN.

Ormpegesensl akTyaabHBle HaIlpaBA€HUs pPa3BUTUA OTEYECTBEHHON TIeHAepPHON IICHMXOAOTHI.
Vcroap30BaH CpaBHITEABHBIN aHAAM3 TOCYaPCTBEHHBIX CTpaTerMIecKIX 3a4ad 11 OKIAaeMbIX pe3yAbTaToB
II0 TeHAEePHOMY PaBeHCTBY C ITIOKa3aTeAsMI reHAePHBIX MHAEKCOB U CTaTUCTUYeCKUMU JaHHBIMI.

ITean nccaeaoBaHMs 3aKAI09AeTCs B ONIpeAeAeHNY OCHOBHBIX HallpaBAeHNII Pa3BUTIA Ka3aXCTaHCKOM
TeH/AePHOI IICUXOAOTUM C TOYKU 3PpEeHNsI aKTyaAbHBIX IIpo0.AeM ob1iecTsa.

3aava 1ccAeA0BaHUS COCTOUT B BBLABAEHNY KAIOUEBOI IIPOOAeMBl, IIPeIATCTByIomeit 5 PpeKTIBHONM
peaamsanuu cTpaTerny, HallpaBAeHHON Ha AOCTV KeHle TeHAepHoro paseHcTa B Kasaxcrane.

Karouesble caoBa: connaabHO-KOHCTPYKTUBUCTCKII TOAXO0A, TeHAepHOe CaMOCO3HaHNe, reHAepHasl
UAEHTUYHOCTD, TeHAepHbIe IIeHHOCTU, MacKyAMHHas KyAbTypa 1 GpeMUHIHHAs KyAbTYypa.

C.E. Mamesa!, b.C. TycynGexosa?
10xpud Oyaue Kremerm amorndazor Codpus yrusepcumemi, Copus, boreapus
“1.H. T'ymuaes amoindazvl Eypasus yammuix ynusepcumemi, Acmana, Kasaxcman

Koramaa¥rpl epKeKTiK J)KoHe diieadiK MaJeHNeT: )KacTapAbIH Kaaaybl

Anpaatna: Makaaaga apbip TaHAayABIH HaKTH JepPeKTepiH CTaTUCTUKAABIK OHJAeyre cyObeKTidepain
>KayaIlTapblH peciMaey MaKcaThIHAA JKY Pri3iareH IMAOTTBHIK SKCIIePUMeHT cullaTTaAraH. ¥ A4ap MeHKbI3gap
apachbIHAarbl TeHAepAiK KyHABLABIKTapFa OachIMABIK OepyJeri aibIpMallblABIKTapAblH CTaTUCTUKAABIK
MaHBI3ABIABIK JeHreiiin Oaraday ymniH @*-kputepui — @uiepain OYpBINTHK TpaHCPOPMaIVACH —
naaaaaHblAAbI.

3epTTey TreHAep4iK ©3iHAIK CcaHaHBIH TaHy KypbIABIMbIHA MOTMBAIIMSAABIK ~KOMIIOHEHTTI
(KYHABLABIKTapAbI) €HIi3y TypaAbl aBTOPABIH YCTaHBIMBIH HeTi3geligi, >KacTap caHacbhIHAAFbl epKeKTiK
JKoHe 9l1eAAiK KYHABLABIKTapAbIH apaKaTbIHACBIH SMIMPUKAABIK, 3€PTTeyAiH sAicTeMeci MeH HoTIKeAepiH
cunaTtTaiAbl. byrinri ranaa teyeacis KazakcraHHBIH 94eMaiK KaybIMAacTHIKKa eHyiHe OaliaaHbICTH Hacka
MacezelepMeH KaTrap TeHAepAiK IICHXOA0TMsI Macelelepi e aca MaHBI3ABI O0ABII OTHIp. [lapamerpaix
MoJgeAbre KOraM MoJeHMeTiHiH Oec eAIeMiMeH KOca, epKeK IIeH odiieAAiH SMOINOHAAABIK peaAjepiHin
OoaiHyiH KepceTeTiH epKeKTiK >KoHe alieadik CHUAKTH eameMJep Kipeai. bacranxpiga I'’Xodcresenin
3epTTeyaepi apTypai eajepain ycreMaik eteTin (ep HeMece difea) MdAeHMETiH aHLIKTayFa OaFbITTaAFaH.
M.C.Kon aaramkplaapAbiH 6ipi 60ABII IICMXOAOTHUAFa KaTLICTH 03 MAesAapbIHbIH O0Aallarsl Typaasl 6aca
AIITTEL.
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S.E. Ilieva, B.S Tusupbekova

OTtaHABIK TeHAepAiK IICUXOAOTUIHBI 4aMBITYABIH ©3eKTi OarpITTaphl aHbIKTaAAbl. I'eHAepaik TeHAiK
OOTIBIHIIIa MEMAEKeTTiK CTpaTernsAAbIK MaKcaTTap MeH KYTiAeTiH HOTUKeAepAiH reHAepAiK NHAeKCTepMeH
JKoHe CTaTMCTUKAABIK AepeKTepPMeH CaAbICTLIPMaAbl TaaAaybl KOAAAHBLAADL.

3epTTeyAiH MaKcaThl — KOFaMHBIH ©3€KTi MaceeAepi TYPFBIChIHAH Ka3ak TeHAe P AiK IICHX0AOTUACEIHBIH
AaMyBIHBIH HeTisri OarbITTapblH aHBIKTAY.

3eprreyain MiHgeTTepi — Kazakcranaa renaepik TeHAIKKe KO JKeTKi3yre OarbITTaAFaH CTPaTeTVTHbI
THiMAi >Xy3ere acbIpyra Ke4epri KeATipeTiH Herisri mpobaeMaHbl aHBIKTaYy.

TyitiH ce3gep: aaeyMeTTiK KOHCTPYKTMBUCTIK Ko3Kapac, IeHJAepAiK ©3iHAIK caHa, reHAepaik
COMKeCTiAiK, TeHAepAiK KYHABIABIKTap, epAep MaJeHIeTi JKoHe aiieaJep MajeHUeTi.
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