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Abstract. The article describes the role of modern Kazakhstani media in
establishing social standards of behavior, communication and activity, which
directly affect the process of socialization. The article analyzes the activities of
channels performing news, cultural and educational functions.

It is noted that nowadays the most popular among viewers of different ages
are author’s channels whose content consist of presentation the beauty, kindness,
and give the reason to lift audience’s mood by humor. This is followed by channels
that cover current news and problems of ordinary Kazakhstani citizens.

Also popular are channels whose content contains legal and medical advice,
online consultations with specialists, as well as online learning of the Kazakh
language from ordinary people who present their content in a simple and
accessible way.

The development of information technology has a direct impact on changes
in public consciousness. The formation of collective thinking is part of global
processes that are greatly influenced by the development of social networks, the
Internet, and therefore the formation and discovery of new media. The formation
of the concept of “influencer” is one of the aspects of influence on society and the
development of the media structure as a whole. An analysis of this phenomenon
is also carried out in the work.

It has been established that the greatest influence on society today is the
author’s channels, each with its own individual content.
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The influence of modern Kazakhstani media on various social groups

Introduction

The development of network technologies and new media increases the information flow,
improves the quality of social, economic and cultural processes. The media are becoming a
catalyst for the cultural development of modern society, which shapes the civilization of the 21st
century. Currently, they have taken first place in terms of information impact on the individual
and society. The media not only broadcast the existing system of values, but also actively form
and develop a new cognitive and informational space in Kazakhstan. The growing popularity
of content created by young bloggers in Kazakhstan means that coverage of political and socio-
economic topics becomes valuable measure as if it were the one of the marketing tool.

Methodology

Analysis and synthesis of information obtained from Internet sources. Analytics on author
channels in Tiktok. Analysis of news channels on the Internet.

Discussion

Social media platforms act as an unique platform with less censorship and governmental
control, providing an opportunity for young activists to share their political views and
interact with their audiences without any intermediaries. The topics they cover, from urban
transportation to corruption and the environment, show that audience alike are concerned
with national and city-level issues.[1]

On social network TikTok, the most popular today among people of all ages, there is a lot of
interesting content in which the main topics for videos are history, politics, culture, art, music,
cinema, etc. There are few examples of such channels, analyzing the number of subscribers and
views, general activity on such channels, and user comments on TikTok. It should be noted that
each of the authors listed below has similar content on Instagram and YouTube.

1.Channel @artemmodelka - more than 1.1 million subscribers, 28.2 million likes, the content
consist of videos with good deeds that the channel’s authors “do” on the streets of the cities of
Kazakhstan. During the holidays, the authors of the channel delight people with treats, give out
gifts to passers-by, buy groceries for grandparents in stores and simply give them as gifts, etc.

As aresult of increase audience interest, 41 million views over the last 10 videos[2]

2. Channel of Anastasia Romanova, a modern Kazakh designer with more than 145 thousand
subscribers. Anastasia has received 8.5 million likes for her content. In their outfits, Anastasia
herself and her models periodically go out onto the streets of Astana, which undoubtedly
delights the townspeople, organize photo sessions and, of course, promote the national flavor in
modern clothing, both with elements of the Kazakh national costume, and Russian, Ukrainian,
Caucasian etc. [3]

In our opinion, the author has a fairly positive impact on Kazakh society, and age of audience
is absolutely irrelevant here.

3.Journalist Timur Asylkhanov and his channel @timurasylhanov has more than 67 thousand
subscribers and more than 1.3 million likes. This channel is aimed primarily at ordinary people
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and their daily problems. Topics such as fraud, car loans, banks, utility tariffs are discussed here,
laws are discussed, and much more [4].

4. Musician, blogger “Dyadya Karim” @karim_asylbekov has more than 62 thousand
subscribers and more than 507 thousand likes for his video content.

Karim talks in detail about different types of fraud in Kazakhstan, about rising prices for food
and essential goods, as well as about a healthy lifestyle [5].

5. Journalist, producer, author of popular projects Maya Bekbayeva. The channel has more
than 40.5 thousand subscribers. Maya has received 310 thousand likes for her content [6].

This channel contains mainly historical content, a rather interesting presentation, and the
subscribers are predominantly middle-aged, after 30-35 years of age. The activity on this
channel is quite high, which is confirmed by the comments under each published video.

[t is precisely this presentation of historical materials that is quite interesting to society, and,
of course, the very appearance of the presenter attracts viewers to this channel more and more.
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Picture 1. Analytics by author’s channels in Tiktok, in million conventional units

Author's channels that teach the Kazakh language online are gaining great popularity. Quite
interesting content, each author has an individual approach, and, in our opinion, such channels
will only gain further popularity among viewers of different ages.

Also, channels that offer simple step-by-step video recipes for preparing various dishes, and
channels of doctors who provide online consultations and recommendations for the treatment
of certain diseases are gaining millions of views.

It is especially worth noting the activity of online legal assistance in TikTok, for example
the Antikollektor channel, which has more than 50 thousand subscribers and more than 277
thousand likes. The number of views here does not yet reach an average of 0.5 million, but the
channel is confidently gaining popularity among viewers [9].

Thus, after conducting such a small analysis, we came to the conclusion that viewers are
quite interested in the content on these author’s channels. Even without a million subscribers,
as is customary on already popular operating channels, the number of views of the author’s
content (average for the last 10 published videos) generally exceeds a million views; the @
artemmodelka channel generally has about 41 million views for the last 10 videos viewing.
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The trend is in context towards author’s channels, their popularity is growing every day, and
the reliability of the information on them is not in doubt among viewers.

Among the news channels we note the following:

1. Nur.kz, which covers news from Kazakhstan and the world, has 622 thousand subscribers
and more than 17.4 million likes. The activity on this channel is quite high, which is confirmed
by the comments under each video, both positive and negative [10].

2. Channel News of Kazakhstan, covering the most important events @novosti.kaz, has more
than 235 thousand subscribers and more than 4 million likes for its content, which includes
both political and economic issues, many videos are devoted to the problems of the military in
Kazakhstan, and Issues of education, ecology and medicine are also addressed. The activity is
quite high [11].

3. Channel @kaz.tik.tok1, the content of which is quite varied but interesting. Here are all the
main events in Kazakhstan since 1991, as well as the latest breaking news and also humorous
videos. The channel has 178 thousand subscribers and more than 5 million likes for its content
[12].

4. The “Voice of the People” channel @golosnaroda.kz, which content includes political,
economic and social problems of Kazakhstan, has more than 175 thousand subscribers and
more than 2 million likes. Here you can watch interviews with Timur Yeleusizov, Toleutai
Rakhimbekov, Talgat Omarov, Talgat Ergaliev and other famous personalities. The most popular
on this channel received more than 2.7 million views on the topic “How much money do you
need to live in Kazakhstan?”[13]

5. The social and public channel LIFEKZ has 129 thousand subscribers and more than 1.3
million likes for its content, which covers issues such as credit slavery in Kazakhstan, problems
of thermal power plants, provision of food for schoolchildren, corruption, problems of large
families in Kazakhstan and others current topics [14].

6. SputnikKazakhstan news agency @sputnikkz_has just over 40 thousand subscribers and
931 thousand likes for its content. Although there are much more video views here than on the
author’s channels [15].
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Picture 2. Analytics for author’s channels in Tiktok, in million conventional units

JLH. I'ymunes amouindarel Eypasus yammuoik yHusepcumeminiy XABAPIIBICHI. N21(146)/ 2024 431
Iedazozuka. Ilcuxonozaus. d1eymemmay cepusicol
ISSN: 2616-6895. eISSN: 2663-2497



A.B. Yessilov, B.A. Adamidenova

Among news channels, Sputnik Kazakhstan is the leader in terms of views; here the last 10
videos received more than 5.3 million views, despite the smallest number of subscribers among
the channels we selected.

In second place is the channel Voice of the People, views on it amount to 4.8 million, and third
place went to the channel Kaz-tik-tok-1, views on it amount to 3.3 million.

[t should be noted that regarding politics, mostly people aged 30 years and above thoughtfully
watch content and participate in discussions; those younger can generally simply exchange
political news or posts, or simply catch the “hype” on this or that news.

Sharing political news/posts already to some extent means activity for some young
people, which contributes to the fact that political participation is essentially characterized as
communication[16].

[t is important to note that in TikTok subscribers are not so important; what is important
here is the channel recommendations. The biggest recommendations from one video are videos
about the common situations of life (22.4 thousand recommendations, channel @jannahursik),
videos with wishes for good morning and a wonderful day (35.5 thousand recommendations,
channel @elenanna509), videos about animals (68.6 thousand recommendations, channel @
cicciothebrit), etc.

Such channels may not have many subscribers, but millions of views and likes, that is, these
are the channels that are currently most popular among viewers.

Results

TikTok and Instagram social networks have a lot of interesting content, in which the main
topics for videos are history, politics, culture, art, music, cinema, etc.

Author's channels teaching the Kazakh language online are gaining great popularity.

There are also millions of views on channels offering simple step-by-step video recipes
for cooking various dishes, and channels of doctors who provide online consultations and
recommendations for the treatment of certain diseases, as well as online legal assistance
channels.

Among Sputnik news channels, Kazakhstan is the leader in terms of the number of views; the
Voice of the People channel is in second place, and Kaz-tik-tok-1 channel took the third place.

Conclusion

Developing of the digital world has fundamentally changed the media environment. Changes
in public consciousness have been especially noticeable in the 21st century under the influence
of information technology, the development of new media, the Internet and social networks. The
establishment of new thinking as one of the conditions for solving global problems of modern
society is associated with a reassessment of values, changes in existing spiritual guidelines and
established social attitudes under the influence of digital technologies.

The sociotechnical imagination is the way in which different cultures and communities
imagine their futures in terms of symbolically charged scientific and technological advances.
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The 21st century has created a new information space, a new media sphere, where the
formation and development of a new media culture of the century is taking place.
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Kasipri KazakcraHablK BAK-TbIH TYpJIi 9/1eyMeTTiK TONTapFa bIKIaJbl

Angarna. Makanaza Kasipri KaszakcTaHAblK BAK-ThIH o/ieyMeTTeHy HpoleciHe Tikesel oacep
eTeTiH MiHe3-KYJIbIK, KapbIM-KaTbIHAC K9HEe KbI3METTIiH 9JIEYyMETTIK CTaHAApTTapblH 6eJriseymeri
peJii cunaTTtasaraH. CoJ1 CUSKTHI )KaHAJIBIKTAp, M/IEHH KoHe 6iJ1iM 6epy pyHKIUAIapbIH OPbIHAAUTHIH
apHaJIapAblH KbI3METI TaJJaHa/bl.

Byrinri Tanza ap TypJi »KacTaFbl KepepMeH/Jiep apacblH/a eH TaHbIMaJl aBTOpPJIbIK apHajap 6ap,
0JIapAbIH, Ma3MyHbl CYJyJbIK, MeHipiMAiNiK CUSIKTbl cMNATTap/laH Typazbl XXoHe KepepMeHJepAiH
KOHIJI-KYHiH 931/IMeH KeTepyre 6aFbITTaNFaH. byiaH KelliH KapanaibiM Ka3aKCTaH/{bIKTAp/AbIH 63€KTi
>KaHaJIbIKTapbl MeH MPo6JieMasiapbIH XKapHUSAJIaUTbIH apHaaap 6erii.

CoHjiali-aK, Ma3MyYHBI 3aH/IbIK KoHe MeJAULMHA/bIK KeHeCcTep/i, MaMaHjapMeH OHJIaWH-CYyX6aTThI,
Ma3MYHbIH KapanaibIM )X9He KOJIKeTiM/Ii TYp/ie YChbIHAThIH Ka3aK, TiJliH OH/alH-3epAeieyi KAMTUTBIH
apHaJiap Aa TaHbIMaJl.

AKNapaTTbIK TEXHOJIOTHUSJIAPAbIH AaMybl KOFaM/bIK CaHaJaFbl e3repictepre Tikesael acep eTeni.
YKbIMJBIK, OlJIayAbl KaJbIITACThIPy 9JIEYMETTIK MeJAuaHblH, MHTEPHETTIH AaMyblHa, [IEMEK, >KaHa
MeJVaHbIH KaJbIITacybl MeH allbLIyblHa bIKNAJ eTeTiH »XahaHAbIK HpolecTepiH 6eJiri 60Jibin
TabbLIA/bl. «OCEP eTYIIi» YFRIMbIHBIH KAJIBIIITACYbl KOFaMFa KO3Fay CaJIbIII, YKaJIIbl MeJjha KYPbLIbIMbI
JlaMybIHbIH 6ip acnekTici 60/bII TabbLIaAbL. MaKaiaZia oChl KyObLIBICKA Jla TaJlay »Kacalaabl.

Bbyrinri TaHja KoFaMfa aBTOPJIbIK apHa/apAblH YJKEH 9Cep eTeTiHi aHbIKTaaAbl. Opi 0JlapAblH,
9PKANCHICBIHBIH, lepOec Ma3MYHbI /1a KaJbIITaCKaH.

Ty#iH ce3aep: Kasipri 3amanrsl bAK, aneymetTik Tontap, BAK-ThIH aKmapaTThIK acepi, »acTap,
KOFaM.

A.b. Ecunos, b.A. AjamugeHoOBa
Eepasutickuli HayuoHa1bHbIU yHU8epcumem um. J1.H. ['ymunesa,
Acmana, Kazaxcman

BiauvsiHue COBPEMEHHBIX KA3aXCTAHCKHUX CMH Ha pa3/IMYHbI€ COIIHMAJ/IbHBbIE I'PYIIIIbI

AHHOTanusA. B cTaTbe ONMMCHIBAeTCS PoOJib COBPEMEHHBIX KaszaxcTaHCKuXx CMU B ycTaHOBJIEHHH
COLlMa/IbHbIX CTAH/JAPTOB IOBe/leHUs], OOILeHUsT U [IeTeJbHOCTH, KOTOpble HENOCPeJCTBEHHO
BJIMSIIOT Ha MPOIIECC COLIMAIM3al Y. B cTaThbe aHAIM3UPYETCs AeSITETbHOCTb KaHAJIOB, BBIOJTHAIOLIUX
HOBOCTHBIE, KyJIbTYpPHbIE U 06pa3oBaTe/ibHble QYHKIUH.
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OTMevaeTcs,, YTO Ha CErOAHSAUIHUN JeHb HauboJiee MONYJASAPHBIMU CpeAud 3pUTeJed PasHbIX
BO3pPacCTOB ABJSAIOTCS aBTOPCKHE KaHaJbl, KOHTEHT KOTOPBIX COCTOUT W3 MpeACTaBJeHHUS KPacoThl,
JIO6pOThl U JaeT INOBOJ, MOJHAThH HACTPOEHUE ayAuTOopuUu loMopoM. /[lajiee cieAyOT KaHaJbI,
OCBelllalolje aKTyaJlbHble HOBOCTH M TP06JIeMbI IPOCTHIX Ka3aXCTaHIEB.

Tak:xke mnonyJsipHbl KaHaJjbl, KOHTEHT KOTOPBIX COJLEPXUT HOPUJUYECKHe W MeJUIMHCKHe
KOHCYJIbTAllu{, OHJIAaH-KOHCYJbTAllUU CO CHELMaJMCTaMHy, a TaKXKe OHJIalH-U3yYyeHHe Ka3axCKOoro
s13bIKa OT OOBIYHBIX JIIOJEel, KOTOpble PeACTABIAIT CBOU KOHTEHT HIPOCTHIM U JJOCTYITHBIM CIIOCOGOM.

PazBuTre MHOOPMALMOHHBIX TEXHOJOTHUW HANpsIMylI0 BJMSET Ha WU3MEHEHHUs B OOILeCTBEHHOM
co3HaHUU. PopMHpOBaHUE KOJJIEKTUBHOTO MBbIIJIEHHUS SIBJISIETCS YaCThIO [J1I06aJbHbIX IPOLLECCOB, HAa
KOTOpBbIe 6O0JIbIIOE BJAMSIHUE 0Ka3blBaeT pa3BUTHUE COLMAIbHBIX CETEN, UHTEPHETA, a C/1e/l0BaTeJbHO,
dbopMUpoBaHUE U OTKpbITHE HOBbIX Meaua. PopMupoBaHUe NOHATUA “UHPJIOeHCED” sIBJsETCA
OJIHUM U3 acleKTOB BJUSIHUSA Ha 0OLIECTBO U Pa3BUTHUE MeAUACTPYKTYPHI B LieJioM. B paboTe Takxke
IPOBOAMUTCS aHA/IU3 3TOro peHoMeHa.

YcTaHOBJIEHO, UYTO HauboJIblllee BAUSIHHE Ha OOLECTBO CETOJHSI OKAa3bIBAlOT aBTOPCKUE KaHAaJIbI,
KaXKZ,bIi CO CBOMM UHAUBUAYAJbHBIM KOHTEHTOM.

KioueBsie cioBa: coBpeMeHHble ME/IMA, conjuanbHble IpyInbl, KHGOPMallMOHHOE BO3AeUCTBUE
CMH, mosiofexb, 0611eCTBO.
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